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VIO LAUNCHES LOW COST SOLUTION FOR SENDING SOFT PROOFED
COLOUR ADS TO ASSOCIATED NEWSPAPERS

Vio Worldwide, the Digital Supply Chain company, has today launched a radical new solution 

to slash the cost of sending colour ads to the Daily Mail, The Mail on Sunday, Evening Standard,

London Metro, Loot, and Ireland on Sunday newspapers, all published by Associated Newspapers

Limited (ANL). 

Combining the Remote Director™ colour-managed soft proofing solution from Integrated Color

Solutions (ICS), with the Enfocus PitStop library, and Vio’s own Digital Workflow Suite to manage

and automate the delivery of the ad to ANL, Vio has created Vio Certified Soft Proofing (VCSP) 

– the world’s first end-to-end, colour-managed, preflighted and Certified, digital supply chain 

for colour advertising. 

The breakthrough was Associated Newspapers accepting, after three months’ rigorous testing 

with a group of colour advertising suppliers, that VCSP digitally-delivered soft proofs are every bit 

as good as traditional contract proofs. The solution enables advertising prepress suppliers not only

to collaborate rapidly with their colleagues and clients on ad creation, but also to ensure that only

correctly preflighted and Certified ads are proofed, and that only approved ads are submitted 

to the publisher together with all the relevant submission information. 

Richard Horwood, Chairman of Vio, said: “Everyone in the advertising supply chain benefits. 

The cost of sending colour ads is substantially reduced, stimulating more colour advertising to the

publisher. Advertisers and their prepress suppliers save money on the materials, labour and courier

costs of traditional contract proofs, and save time by turning around multiple proofs more quickly 

in the ad approval process. By combining this with preflighting the ad against the publisher’s specs

before being sent, the content is also Certified approved for publication, and the approved ad file 

is automatically delivered to exactly the right place. It couldn’t be easier, and the savings are huge.”



Commenting on this new solution, Glenn McFie, Technical Services Director of Associated

Newspapers, said: “We listened to our advertising customers. They told us they would send in 

more colour advertising if we could find a way of reducing the cost without compromising the quality

and security of a proper contract proof. The VCSP solution achieves this, and we have therefore

accepted that from now on it will be the alternative way for advertisers to send us full colour ads.” 

Speaking as a prepress supplier of ads to ANL, David Bedding, Pre-press Director of TfG 

(The Facilities Group), part of Saatchi & Saatchi, added: “The VCSP solution is enhancing the 

way we produce and despatch colour ads in addition to saving the expense of using a preferred

ANL supplier and the timescales involved therein. This also solves the problem of the time it 

takes to get proofs delivered to our clients for comment and approval. Using VCSP, we can now

collaborate with our creative agency colleagues and the advertising client on three or more high

quality colour proofs for an ad in a single day – a process that previously would typically have

absorbed at least a half a day for each proofing cycle.

“Being involved with Vio and ANL at the early stages of this project we were able to help guide 

and develop VCSP to the point where it became a product that could be brought to the UK 

national newspaper market as a viable proposition. Although the ability to deliver files electronically

has been with us for a number of years, we have always needed to courier the final contract proof

to the publishers, this often arriving after the publication has printed. Furthermore, the validation

process employed by VCSP gives us quality assurance and confidence in the proof allowing 

our staff and clients to make accurate colour assessments when developing a campaign.”

Jeffrey Silverman, CEO of ICS commented: “We are delighted to have contributed to this

transforming event in the advertising supply chain. Our Remote Director™ software has now 

been proven on both sides of the Atlantic to dramatically reduce the cost and time of proofing

cycles for our customers. By combining this with the leading preflighting and automated delivery

solutions, Vio has created a ‘must have’ solution for everyone serious about streamlining and

enhancing colour advertising production.”

Saskia Desmet, Director of International Sales at Enfocus stated: “Vio’s licensing of the Enfocus

PitStop library has enabled Certified PDF workflows to be integrated into solutions such as VCSP.

This type of integration is extremely important in the industry as it allows more controlled delivery 

of Certified, production-ready files into publishers. That can only lead to major savings in both 

time and money.”

Further information about Vio Certified Soft Proofing and other Vio Digital Supply Chain solutions 

is available at www.vio.com. 
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About Vio Worldwide (www.vio.com)

Vio Worldwide provides solutions to streamline and brand digital supply chains. The tools to achieve this
include: customer-facing service portals; automated page composition; digital asset management; automated,
remote preflighting solutions; colour-managed soft proofing; standards-based integration of business and
production systems, including insertion management and booking reconciliation; securely managed, tracked
and automated online delivery; and innovative network design and outsourced 24/7 network management. 

Vio chairs the Asset Transfer Committee of CIP4 and is a member of the organisation’s Preflighting and
Advertising Committees, leading the way in JDF solutions. Vio is also a member of the Steering Committees
for both AdsML and SPACE/XML, the global advertising standards initiatives. Vio Worldwide is part of
London Merchant Securities plc (www.lms-capital.co.uk), a UK-based quoted company with £1 billion 
in assets. 

About Associated Newspapers:

Associated Newspapers Limited (ANL) is the publisher of six major newspapers - Daily Mail, The Mail 
on Sunday, Evening Standard, London Metro, Ireland on Sunday and the advertising publication Loot.
Established in 1905, it is a subsidiary of the Daily Mail and General Trust plc (DMGT).

About The Facilities Group:

TfG is unique in its offering. No other company has such a comprehensive selection of production divisions 
to assist clients to realise their creative. Working across all media, TfG provides a central point for disciplines
such as television and radio through to re-touching, photography, pre-press and printed media. Working on
both UK and international business, we work to finalise the creation of the client’s communications to an 
un-matched quality and style. You will get the opportunity to interact with each division at the level in which
the magic happens and see how ideas are brought to life…

About Integrated Color Solutions:

ICS is in the business of developing innovative products and solutions that allow companies to efficiently
create, visualize and consistently produce “Precise Color.” ICS streamlines the relationship between the
graphic designer, the client, and the producer – from the initial selection process of the color and appearance
of products to the management and control of color throughout the development and manufacturing process.
Its innovative products and solutions significantly reduce time to market, shorten critical supply chains, 
and enable the production of higher quality products, saving its clients money and valuable time.

About Enfocus Software:

Enfocus Software is internationally recognized as a leading pioneer in PDF technology and has been 
solely dedicated to the development of superior PDF solutions for inter-company file exchange in the 
graphic arts industry since 1996. From start to finish, Enfocus is essential to designers, printers and
publishers that want to work in a truly reliable workflow. Universally acclaimed technologies, products and
service innovations include Certified PDF, Instant PDF, PitStop Professional, PitStop Server, StatusCheck 
and www.CertifiedPDF.net. Enfocus goes beyond preflight, delivering unmatched PDF creation, auto-
correction, advanced editing and automation to guarantee accurate exchange and precise PDF output.
Enfocus Software is a wholly owned subsidiary of the Artwork Systems Group.
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